NCMA
CMBOK — AOF Matrix

The following matrix cross-references the competencies of the Contract Management Body of Knowledge (CMBOK), 7" edition, with the attributes of the
Acquisition of the Future (AOF) movement. Please note that CMBOK competencies 1.0 — 4.0 are from the Contract Management Standard, 3™ edition [American

National Standard ANSI/NCMA ASD 1-2019 (R2022)].
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